Knowledge Organiser (LO2): Client Briefs

You must be able to produce a work interpretation from a client brief, and then create a plan which fully meets the client requirements

Client Briefs and Work Plans

Description
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Thoughts for Interpreting a Client Brief

Start by describing the topic of the project, summarise what is needed to make
the purpose of the project clear at the outset.

What is the audience that you are trying to reach? What would be appropriate
styles, colours, and illustrations that would be suitable for this audience. Are you
addressing a social group, age group or a wider audience. Is there something
specific that they’d be expecting from you?

What would be the most appropriate size of the multimedia? Is it for print, web or
both? How will this affect the choices you make for hardware and software
needed to produce this? What image types, video size and resolutions are
appropriate?

Is there specific branding requirements that define which colours, fonts and logos
that must be used? If so, are there any special rules for the use of a house style,
such as where items must be placed in a document?

What freedom do you have to influence the design without missing all the clients
requirements?




Knowledge Organiser (LO2): Work Plans

You must be able to produce a work interpretation from a client brief, and then create a plan which fully meets the client requirements

Work Plan Work Plan
Content Items to consider
Task | Duration | Resources onten
RESEARCH
Research video technique 1hour | Computer, Intemet, Keyboard, Mouse Tasks List all activities in chronological order would be expected to complete the project. Such as, adding slide transitions,
Research existing videos 1 hour . . .. .
PLAN l creating a script, hiring equipment.

Plan initial ideas for video 30 mins [ Computer, Microsoft Word, Keyboard, Mouse

Create a storyboard [ Activates Consider all activities that are needed to complete the tasks. Such as, setting up the studio, researching the internet,
List equipment needed 30 mins | Computer, Microsoft Word, Keyboard, Mouse taking additional photos, creating photoshop images or Iogos.
| Target audience analysis 1 hour | Computer, Survey Monkey, Keyboard, Mouse
[ CREATE | . . . . . . , .

[ 2 hours Resources What additional equipment is needed and what additional costs might this introduce? Maybe you don’t have the right
Import footage to computer | 30 mins | Video Camera, Computer, Adobe Premiere lens for a video camera or DSLR. Do you need to involve more people? If so, how any and when?

Review video footage

Edit video footage 2 hours | . . . . .
'Add titles to video [ Workflow What order do things need to be done? Producing the plans (Gantt Chart) before starting the project. Capturing
Add music to video Computer, Adobe Premiere, Keyboard, Mouse images before editing. Do you need a storyboard or visualisation diagram first? What time is needed to do this?
Export final video Computer, Adobe Premiere, Keyboard, Mouse
REVIEW . . .. . . . .

Test the video 30 mins | Computer, Microsoft Word, Keyboard, Mouse | | Timescales When does the project need to be finished and how much time does this give you for each task. Which tasks can
Get feedback from client 1 hour cause others to be delayed too much?
| Review the video
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Definition Name Done w
First scan organi..  Paul Jones, To. Ok -
Report Tem Smith Ok
. . Problem definitio..  Tom Smith Ok
Other considerations
0 om Smith, J | at m
W’tulramss Tom Smith In progre...
Concept descript.  Tom Smith
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Sketching Lars Richards hitps:iide...
Photography Jack Jackson
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